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Communication Major

To earn a degree in Communication, students must complete
36 credits in departmental courses, including 101, 300, 301,
332 or 333, and 400. Twenty-one of the required 36 credits
must be taken in courses 300 level or above. Students must
complete 101 with a C or better before being admitted as
majors. 101 is a prerequisite for 300 and 301; 300 and 301
must be completed before taking 400.

Communication majors must also complete 9 credits in

one of the concentrations in the department—intercultural
communication, interpersonal communication, organizational
communication, and public communication. The first course
in the sequence—noted in bold type—is required. Students
may select the remaining 6 units from the other courses in
the concentration. Courses within the concentration may be taken
in any order.

Intercultural Communication

314 Intercultural Communication

318 Language, Thought and Behavior

320 Mediation

323 Nonverbal Communication

413 Studies in Intercultural Communication
469 Multiculturalism, Gender and Media

Interpersonal Communication

221 Interpersonal Communication

318 Language, Thought and Behavior

320 Mediation

323 Nonverbal Communication

344 Interviewing

421 Interpersonal Communication Analysis

Mass Media

461 Media Criticism

268 Media Theories

335 Sociology of Mass Communication

365 History of the Media

465 Mass Media Ethics

467 Mass Communication: International Perspectives
469 Multiculturalism, Gender, and Media

Organizational Communication

340 Communication in Organizations

225 Small Group Communication

314 Intercultural Communication

344 Interviewing

443 Current Developments in Organizational
Communication

446 Organizational Analysis and Training



Public Communication

337 Rhetorical Theory

327 Persuasive Communication
331 Argumentation

334 Political Communication
335 Rhetoric of Dissent

435 Legal Communication



